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In large part due to its emphasis on gore, screaming teenage girls, and
otherworldly elements, horror films have received little critical attention from
mainstream movie magazines and film-studies journals.

In Horror Film: Creating and Marketing Fear, essayists focus primarily on how
film technology, marketing, and distribution effectively create the aesthetics and
reception of horror films.

Previously unpublished, these essays cover several styles of horror film-including
the silent German Expressionist masterpiece Nosferatu, the jittery mock-
documentary The Blair Witch Project, and the gracefully shot The Exorcist.
Essayists question how lighting, editing techniques, sound, and camera and film
equipment affect how viewers perceive a horror movie. Some essays focus on
groundbreaking films, such as Michael Powell's Peeping Tom and Robert
Aldrich's What Ever Happened to Baby Jane? Most concentrate on a specific
technique and how it isused in avariety of horror movies. Contributors explore
how the evolution of editing in horror films and more realistic special effects
have changed how these movies are made. Marketing and distribution are also
explored to ascertain how the genre has become part of the American
mainstream.

Using avariety of critical approaches and concentrating on aspects of horror film
that have been overlooked, Horror Film: Creating and Marketing Fear isa
valuable, origina addition to the growing body of work on the genre.

Steffen Hantke, a professor of English at Sogang University in Seoul, South
Korea, isthe author of Conspiracy and Paranoia in Contemporary American
Literature: The Works of Don DeL.illo and Joseph McElroy.
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In large part due to its emphasis on gore, screaming teenage girls, and otherworldly elements, horror films
have received little critical attention from mainstream movie magazines and film-studies journals.

In Horror Film: Creating and Marketing Fear, essayists focus primarily on how film technology, marketing,
and distribution effectively create the aesthetics and reception of horror films.

Previously unpublished, these essays cover severa styles of horror film-including the silent German
Expressionist masterpiece Nosferatu, the jittery mock-documentary The Blair Witch Project, and the
gracefully shot The Exorcist. Essayists question how lighting, editing technigues, sound, and camera and
film equipment affect how viewers perceive a horror movie. Some essays focus on groundbreaking films,
such as Michael Powell's Peeping Tom and Robert Aldrich's What Ever Happened to Baby Jane? Most
concentrate on a specific technigue and how it is used in avariety of horror movies. Contributors explore
how the evolution of editing in horror films and more realistic specia effects have changed how these
movies are made. Marketing and distribution are also explored to ascertain how the genre has become part of
the American mainstream.

Using avariety of critical approaches and concentrating on aspects of horror film that have been overlooked,
Horror Film: Creating and Marketing Fear is avaluable, original addition to the growing body of work on
the genre.

Steffen Hantke, a professor of English at Sogang University in Seoul, South Korea, is the author of
Conspiracy and Paranoia in Contemporary American Literature: The Works of Don DeL.illo and Joseph
MCcElroy.
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Editorial Review

From the Publisher
Essays on the rise of the horror film and on how moviemakers package and promote fright, written by:

Stacey Abbott, Michael Arnzen, Blair Davis, David S. Diffrient, Richard J. Hand, James Kendrick, Claire
Sisko King, K. A. Laity, Jay McRoy, Lorena Russdll, Phil Simpson, Catherine Zimmer

From the Inside Flap
Essays on the rise of the horror film and on how moviemakers package and promote fright

About the Author

Steffen Hantke, a professor of English at Sogang University in Seoul, South Kores, is the author of
"Conspiracy and Paranoiain Contemporary American Literature: The Works of Don DeL.illo and Joseph
McElroy".

Users Review
From reader reviews:
Lucy Fletcher:

Within other case, little people like to read book Horror Film: Creating and Marketing Fear. Y ou can choose
the best book if you like reading a book. As long as we know about how isimportant the book Horror Film:
Creating and Marketing Fear. Y ou can add information and of course you can around the world by way of a
book. Absolutely right, because from book you can know everything! From your country until finally foreign
or abroad you may be known. About simple issue until wonderful thing you are able to know that. In this era,
we could open a book aswell as searching by internet gadget. It is called e-book. Y ou need to use it when
you feel weary to go to the library. Let's go through.

Terry Kiser:

As people who live in the particular modest era should be up-date about what going on or information even
knowledge to make these individuals keep up with the erathat is always change and advance. Some of you
maybe can update themselves by reading books. It is agood choice for you but the problems coming to an
individual isyou don't know which you should start with. This Horror Film: Creating and Marketing Fear is
our recommendation so you keep up with the world. Why, because this book serves what you want and wish
inthisera.

Everett Dean:

Reading a guide can be one of alot of activity that everyone in the world enjoys. Do you like reading book
therefore. There are alot of reasons why people fantastic. First reading a guide will give you alot of new



data. When you read a guide you will get new information mainly because book is one of various ways to
share the information or even their idea. Second, examining a book will make you more imaginative. When
you reading a book especially tale fantasy book the author will bring you to imagine the story how the
characters do it anything. Third, you can share your knowledge to other individuals. When you read this
Horror Film: Creating and Marketing Fear, you may tells your family, friends as well as soon about yours e-
book. Y our knowledge can inspire the others, make them reading areserve.

Robert Williams:

Reading can called head hangout, why? Because if you find yourself reading a book especially book entitled
Horror Film: Creating and Marketing Fear your thoughts will drift away trough every dimension, wandering
in every single aspect that maybe unidentified for but surely can be your mind friends. Imaging each and
every word written in abook then become one web form conclusion and explanation that maybe you never
get just before. The Horror Film: Creating and Marketing Fear giving you yet another experience more than
blown away your mind but also giving you useful facts for your better life with this era. So now let us
explain to you the relaxing pattern at this point is your body and mind are going to be pleased when you are
finished looking at it, like winning an activity. Do you want to try this extraordinary paying spare time
activity?
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