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'‘Advertising in Leisure and Tourism' brings together the current thinking in this
area, via extensive international case studies, to provide acritical appraisal of the
potential of advertising in leisure and tourism.

Arranged in three parts, the book introduces the role of advertising, evaluating its
relationship within other aspects of tourism and |eisure marketing; the techniques
used: advertising arange of products to key market segments; and new strategic
directionsin advertising. It focuses on the new destination marketing strategy of
branding and assesses the relationship between advertising and other increasing
important areas of promotion, including sponsorship, ambient marketing and
sales promation.

Advertising and marketing professionalsin the leisure industries and
undergraduates on marketing-related modulesin tourism, leisure and hospitality
courses will find this an invaluable text. Since the case studies are drawn from an
international field, readers will be able to assess best practice from avariety of
sources and countries.

Dr Nigel Morgan is Principal Lecturer in Hospitality, Leisure and Tourism and
Annette Pritchard is Senior Lecturer at School of Leisure and Tourism, at the
University of Wales Ingtitute, Cardiff.

One of the only specialist Tourism/L eisure advertising texts on the market
Use of International case studies drawn from the 1999 International Festival of
Leisure and Tourism Advertising to highlight good and bad practice
Accessible - ideal for practitioners
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international case studies, to provide a critical appraisal of the potential of advertising in leisure and tourism.

Arranged in three parts, the book introduces the role of advertising, evaluating its relationship within other
aspects of tourism and leisure marketing; the techniques used: advertising arange of products to key market
segments; and new strategic directions in advertising. It focuses on the new destination marketing strategy of
branding and assesses the relationship between advertising and other increasing important areas of
promotion, including sponsorship, ambient marketing and sales promotion.

Advertising and marketing professionals in the leisure industries and undergraduates on marketing-rel ated
modules in tourism, leisure and hospitality courses will find this an invaluable text. Since the case studies are
drawn from an international field, readers will be able to assess best practice from a variety of sources and
countries.

Dr Nigel Morgan is Principal Lecturer in Hospitality, Leisure and Tourism and Annette Pritchard is Senior
Lecturer at School of Leisure and Tourism, at the University of Wales Institute, Cardiff.
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Editorial Review

Review

"The necessary cohesion in the book is given by the discussion of strategic issues, the whole being written in
clear and concise language. Advertising in Tourism and Leisure, is fundamentally a marketing agency text.
Thisisits strength and its value to readers. Thisis avery valuable book and should be considered a basic text
on any tourism marketing student's shelf.

Alan Machin, Leeds Metropolitan University, International Journal of Tourism Research, Nov-Dec 2001.

"Thisis one of the first books to truly explore in a clear and concise manner how tourism and leisure
advertising does, and does not work. The extensive use of relevant examples helpstoillustrate how
advertising concepts work in practice.'

Brian Hay, Head of Research, Scottish Tourist Board

"I'll be at the top of the list to buy it'
AnnaBryson, Brand Manager BTA

Drawing on extensive international case studies, this volume provides a critical analysis of the potential of
advertising in leisure and tourism.
CABI Information - Feb 2001

It isdiligently researched, well written, has multiple international examples, many of which provide helpful
insights. It should prove useful asalibrary text to support tourism makreting courses.
The Journal of the Tourism Society - Spring 2001

It makes for fascinating reading for all, not least because of the extensive examples given of global
companies and their advertising activities......... amust-have for any student studying tourism and travel
management......... Thetext is detailed and has an in-depth style, although it remains easy to read, with a
clear and concise text.

It makes for fascinating reading for all, not least because of the extensive examples given of global
companies and their advertising activities.
Hospitality May 2001

Users Review
From reader reviews:
Mattie Regan:

The book Advertising in Tourism and L eisure can give more knowledge and information about everything
you want. So just why must we leave the good thing like abook Advertising in Tourism and Leisure? A few
of you have a different opinion about e-book. But one aim that book can give many detailsfor us. Itis
absolutely appropriate. Right now, try to closer with the book. Knowledge or details that you take for that,
you could give for each other; you may share al of these. Book Advertising in Tourism and Leisure has
simple shape but the truth is know: it has great and big function for you. Y ou can search the enormous world



by available and read a publication. So it is very wonderful.

Bernard Kovach:

In thistime globalization it isimportant to someone to get information. The information will make
professionals understand the condition of the world. The health of the world makes the information better to
share. You can find alot of sourcesto get information example: internet, classifieds, book, and soon. Y ou
can see that now, alot of publisher that will print many kinds of book. The particular book that
recommended to your account is Advertising in Tourism and Leisure this guide consist alot of the
information of the condition of thisworld now. This kind of book was represented how do the world has
grown up. The vocabulary styles that writer value to explain it is easy to understand. The actual writer made
some analysis when he makes this book. Here is why this book suited all of you.

Barry Bennett:

Do you like reading areserve? Confuse to looking for your favorite book? Or your book was rare? Why so
many problem for the book? But virtually any people feel that they enjoy to get reading. Some people likes
reading, not only science book but novel and Advertising in Tourism and Leisure as well as others sources
were given information for you. After you know how the fantastic a book, you feel want to read more and
more. Science publication was created for teacher or perhaps students especially. Those publications are
helping them to increase their knowledge. In other case, beside science guide, any other book likes
Advertising in Tourism and L eisure to make your spare time more colorful. Many types of book like this
one.

Pamela Dodge:

Book is one of source of expertise. We can add our understanding from it. Not only for students but native or
citizen will need book to know the up-date information of year to help year. As we know those publications
have many advantages. Beside we all add our knowledge, may also bring us to around the world. With the
book Advertising in Tourism and Leisure we can take more advantage. Don't someone to be creative people?
For being creative person must choose to read a book. Only choose the best book that appropriate with your
aim. Don't end up being doubt to change your life with that book Advertising in Tourism and Leisure. You
can more attractive than now.
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