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Editorial Review

About the Author

William Rudelius holds the Endowed Chair in Global Marketing at the Graduate School of Business of the
University of St. Thomasin Minnesota. He holds a B.S. degree in Mechanical Engineering from the
University of Wisconsin and an M.B.A. in Marketing and Ph.D. in Applied Economics from the Wharton
School of the University of Pennsylvania. Professor Rudelius has co-authored other marketing textbooks. His
articles have appeared in leading academic journals. During the past ten years, he has taught extensively in
Europe; he serves on the board of directors for several business and not-for-profit organizations.

Roger A. Kerin isthe Harold C. Simmons Distinguished Professor of Marketing at the Edwin L. Cox School
of Business, Southern Methodist University in Dallas, Texas. Professor Kerin holdsa B.A. (magha cum
laude), M.B.A., and Ph.D. from the University of Minnesota. His teaching and research interestsliein
marketing planning and strategy, product management, financial aspects of marketing, and marketing
research. Professor Kerin is afreguent participant in executive development programs and is also an active
consultant on matters of marketing planning and strategy. Professor Kerin has published and authored

several texts and many articles on marketing. He also serves on numerous journal editorial review boards and
is currently a member of the Board of Governors of the Academy of Marketing Science.

Steven W. Hartley is Professor of Marketing in the Daniels College of Business at the University of Denver.
He holds Bachelor of Mechanical Engineering, M.B.A., and Ph.D. degrees from the University of
Minnesota. Dr. Hartley was formerly the chair of the Department of Marketing at the University of Denver,
and has taught at the University of Colorado, the University of Minnesota, and in several executive
development programs. His teaching interests include principles of marketing, marketing research, and
marketing planning. Dr. Hartley's research has appeared in many leading marketing publications. Heis an
active consultant to several prominent U.S. corporations and is active in many professional organizations
including the American Marketing Association, the Academy of Marketing Science, and the Marketing
Educators' Association.

Users Review
From reader reviews:
Tiffany Hassell:

Do you have favorite book? Should you have, what is your favorite's book? Guide is very important thing for
us to find out everything in the world. Each publication has different aim or goal; it means that guide has
different type. Some peoplereally feel enjoy to spend their time for you to read abook. They are really
reading whatever they have because their hobby is actually reading a book. Consider the person who don't
like studying a book? Sometime, person feel need book whenever they found difficult problem or even
exercise. Well, probably you should have this Marketing, 12th Edition.

Margaret Boyer:

As people who live in the modest era should be update about what going on or information even knowledge



to make all of them keep up with the eraand that is always change and progress. Some of you maybe may
update themselves by reading books. It isagood choice to suit your needs but the problems coming to a
person is you don't know which you should start with. This Marketing, 12th Edition is our recommendation
to help you keep up with the world. Why, because this book serves what you want and wish in this era.

Fran Short:

People livein this new day of lifestyle always try and and must have the time or they will get lots of stress
from both lifestyle and work. So , whenever we ask do people have extratime, we will say absolutely
without a doubt. People is human not really arobot. Then we request again, what kind of activity do you
possess when the spare time coming to you of course your answer will certainly unlimited right. Then do you
try this one, reading textbooks. It can be your alternative in spending your spare time, the actual book you
have read will be Marketing, 12th Edition.

Cynthia Campbell:

Y ou can spend your free time to see this book this e-book. This Marketing, 12th Edition is ssmple to develop
you can read it in the area, in the beach, train and soon. If you did not have much space to bring often the
printed book, you can buy often the e-book. It is make you easier to read it. Y ou can save typically the book
in your smart phone. So there are alot of benefits that you will get when one buys this book.
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